P ATENEO PROFESSIONAL SCHOOLS LIBRARY
S https://apslibrary.ateneo.edu/

RESOURCES oN MARKETING MANAGEMENT

Related Terms:
Marketing
Customer relations management
Marketing plan
Product management

E-BOOKS (2008-2022)

sme | 1. Burns, Alvin C. (2020). m’ 2. Hollensen, Svend. (2019).
1

Marketing Research Marketing Research. 9™ Ed. Management Marketing Management. 4t
= New York: Pearson Education. Edition. New York: Pearson

E-BOOK/VITALSOURCE Education Limited. E-BOOK/

PEARSON/VITALSOURCE

3. Kaotler, Philip, Kevin Keller,
T Swee Ang, Chin Tan, and Siew

3 \)S\\ Leong. (2018). Marketing

4. Kotler, Philip, Kevin Lane Keller.
(2016). Marketing Management.
15™ Edition. Boston: Pearson.

N Management: EBook, an Ko | MARKEING E-BOOK/PEARSON
Mg;';‘;tgr‘geﬁ; Asian Perspective. 7t Edition.
================ Harlow, England: Pearson.
o E-BOOK/PROQUEST
5. Malhotra, Naresh K. (2020). MAI.GUI.M 6. McDonald, Malcolm.
Marketing Research: An MGDONAI.D (2008). Mglcolm Mc_:DgnaId
Applied Orientation. New 0“ sy on Marketln.g Plannlng..
York, NY: Pearson. E-BOOK/ Understanding Marketing Plans
PROQUEST PLA““I“G and Strategy. 7™ Ed. London:

UNDERSTANDING MARKETING Kogan Page. E-BOO K/GALE

PLANS AND STRATEGY

7. Paliwoda, Stanley, Edited.,

Tim Andrews, Junsong 8. Scott, David Meerman. (2022).

Chen. (2013). Marketing TeNEW RULES The New Rules of Marketing
Management in Asia. New EI‘i'Vl.l\RKETING and PR: How to Use Content
York: Routledge. E-BOOK/ Marketing, Podcasting, Social
TAYLOR & FRANCIS Media, Al, Live Video, and
Newsjacking to Reach Buyers
. DAVID MEERMAN SCOTT Directly. 8t Ed. Hoboken, NJ:
ﬂ:é:a:‘;';“n?m 9. Tesar, George. (2013). Wiley. E-BOOK/PROQUEST

Marketing Management
and Strategy: An African
Casebook. London:
Routledge. E-BOOK/TAYLOR
& FRANCIS




=
s
&

The Al
Marketing
Canvas

10. Venkatesan, Rajkumar. (2021). 11. Zimmerman, Alan, Jim Blythe.

w The Al Marketing Canvas: (2013). Business to Business
A Five-Stage Road Map Marketing Management: A
i to Implementing Artificial Global Perspective. 2" Edition.

Intelligence in Marketing.
California: Stanford Business
Books. E-BOOK/EBSCOHOST

London: Routledge. E-BOOK/
TAYLOR & FRANCIS.

BOOKS (2018-2020)

1.

10.

11.
12.

13.

Alsem, Karel Jan. (2019). Applied Strategic Marketing. London; New York: Routledge, Taylor &
Francis Group. HF 5415.13 A43

Doole, Isobel, Robin Lowe and Alexandra Kenyon. (2019). International Marketing Strategy:
Analysis, Development, and Implementation. 8" Edition. Hampshire, UK: Cengage Learning. HF
1416 D66 2019

Hartley, Kate. (2019). Communicate in a Crisis: Understand, Engage and Influence Consumer
Behaviour to Maximize Brand Trust. London: Kogan Page. HD 49.3 H37

Hemann, Chuck, Ken Burbary. (2018). Digital Marketing Analytics: Making Sense of Consumer
Data in a Digital World. Second Edition. [New York]: Pearson Education, Inc. HF 5415.1265 H46
2018

Hua, Hongbing. (2019). Mobile Marketing Management: Case Studies from Successful
Practices. New York, NY: Routledge, Taylor & Francis Group. HF 5415.1265 H83

lacobucci, Dawn. (2019). Marketing Management. 5" Edition/Philippine Edition. Boston, MA:
Cengage Learning. HF 5415.3 1226 2019

Kotabe, Masaaki. (2020). Global Marketing Management. 8" Edition. Hoboken: Wiley. HF 1416
K68 2020

Kotler, Philip ...[with Four Others]. (2018). Marketing Management: An Asian Perspective. 7t
Edition. Harlow, England: Pearson. HF 5415.13 M375 2018

Kumar, Chandar. (2019). Business Administration and Marketing. New Delhi, India: Random
Publications. HF 5415 K84

Marshall, Greg W., Mark W. Johnston. (2019). Marketing Management. Third Edition. New York,
NY: McGraw-Hill Education. HF 5415.13 M3699 2019

Paul, Kenneth. (2019). Internet Marketing. Jaipur, India: Horizon Press. HF 5415.1265 P39

Siggelkow, Nicolaj, Christian Terwiesch. (2019). Connected Strategy: Building Continuous
Customer Relationships for Competitive Advantage. Boston, Massachusetts: Harvard Business
Review Press. HF 5415.55 S55

Westwood, John. (2019). How to Write a Marketing Plan: Define Your Strategy, Plan Effectively
and Reach Your Marketing Goals. Sixth Edition. London; New York: Kogan Page Limited. HF
5415.13 W48 2019

Search the collection using the Library Catalog where you can search for Books, Theses,

Journal Articles, Cases, Laws, Non-Print & other research resources.




